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Want to be an entrepreneur?



3

What drives people to start 
companies?
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Can’t do the corporate life?
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A need to have IMPACT?
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Let’s define impact.
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But, before we do that … 
let’s look at our generation’s 

PROUD achievements.
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Total Population
7.676 Billion 

Most connected.

Unique Mobile Users
5.112 Billion 

67% Penetration

Internet Users
4.388 Billion 

57% Penetration

Mobile Social Media Users
3.256 Billion 

Active Social Media Users
3.484 Billion 

45% Penetration 42% Penetration

Social media
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150M+ 
users

Sharing is caring.

Home Sharing Ride Sharing Crowd Funding

2M+ 
per night 6M+ 

listings
80+ 

countries
3M+ 

drivers
75M+ 
riders

$4.7B+ 
pledged

176,762 
projects 
funded

3,495 
LIVE projects

Sharing economy
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Food Luxury Fuel Ecommerce Grocery Cleaning

Convenient lifestyles.

On-Demand and delivery apps
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Blockchain technology

Created digital 
trust.
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Financial inclusion 
and convenience.
Digital payments
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Zero emissions
Electric vehicles
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The Large Hadron Collider

But, where do 
we come from ?
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Curiosity Mars Rover

To infinity and 
beyond.
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Even, recycling 
rockets.
SpaceX self-landing rockets
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also…
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Baller companies.

$1 Trillion $1.28 Trillion $1 Trillion $1.02 Trillion

Trillion dollar companies. GOOD, RIGHT?
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“ There’s no such thing as too much “

26 people have more than the bottom 3.8B
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Sources: UN 2018 Gender equality report Sources: leaning.org , https://leanin.org/women-in-the-workplace-2019

Men still dominate

Women represent 27% managerial positions.

http://leaning.org
https://leanin.org/women-in-the-workplace-2019
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More, and more wasted talent.

70.8M people forcibly displaced and 25.9M 
refugees worldwide
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It’s getting hot in here!

Only .5C left before crossing into dangerous 
climate change impact 
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Over 1 M species are currently at risk of 
extinction (UN)

Who speaks for them?
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Looking for problems to SOLVE?
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Want to have IMPACT?
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Good guys finish last.
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But,
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Consumers see themselves as brands. 
What they wear, eat, use, support and 

believe in, is more important than ever. 
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What is the role of today’s brands?
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   To deliver above and beyond the functional 
benefit of their product and/or service and be 

a participant in our inclusive and growing 
ethical and responsible global society.
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Don’t believe me?
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90% of consumers will switch brands to 
support a good cause and boycott a brand 

due to irresponsible practices.
Deloitte, Perspectives, Social Purpose and Value Creation.
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83% of consumers support 
AND choose brands that        

“ do the right thing “.

59% of consumers believe 
brand boycotts are of 
utmost importance.

BUYCOTTERS BOYCOTTERS
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Buycotters made on 
average of 5.7 purpose-

driven purchases. 

Boycutters took active 
stances against brands 4.5 
times during the same 
period of time.

BUYCOTTERS BOYCOTTERS
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86% of consumers want companies to 
stand for something. 

Forbes.
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66% of consumers would spend more 
on a product from a sustainable brand.

Forbes.
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Brands with demonstrated commitment to sustainability 
are seeing an average sales growth outperform brands 

without demonstrated commitment by 4X.

Deloitte, Perspectives, Social Purpose and Value Creation.
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Over a quarter of consumers stated that they had 
avoided buying a product or using a service due to 

its negative environmental impact in the past year - 
an increase of 65% since 2016.

Ethical Consumer Markets Report 2018.
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    By 2025, 75% of the workforce will be 
millennial and social/environmental issues 

are high on the agenda. 
Weconomy 2019
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Want to attract talent?
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- 75% of millennials would take 
a pay cut to work for a socially 
responsible company. 

Weconomy 2019
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- 75% of millennials would take 
a pay cut to work for a socially 
responsible company. 

Weconomy 2019

- 88% of millennials say their job is more fulfilling 
when they’re provided with opportunities to make a 
positive impact on social and environmental issues. 

Weconomy 2019
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- 85% of US millennials said they would stay 
longer with an employer with a high level of 
social responsibility. 

Deliotte Millennials Study 2018

- 75% of millennials would take 
a pay cut to work for a socially 
responsible company. 

Weconomy 2019

- 88% of millennials say their job is more fulfilling 
when they’re provided with opportunities to make a 
positive impact on social and environmental issues. 

Weconomy 2019
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- 75% of millennials would take 
a pay cut to work for a socially 
responsible company. 
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- 88% of millennials say their job is more fulfilling 
when they’re provided with opportunities to make a 
positive impact on social and environmental issues. 
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- 85% of US millennials said they would stay 
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social and environmental commitments 

when deciding where to work. 

Weconomy 2019
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difference in the world. 
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-  75% of US millennials define success 
as doing work that has a positive 

impact on society. 

American Express

- 76% of millennials consider a company’s 
social and environmental commitments 

when deciding where to work. 

Weconomy 2019

- 68% of US millennials want to be 
known for making a positive 

difference in the world. 

American Express

- 78% of US millennials want the values 
of their employer to match their own. 

American Express

- 75% of millennials would take 
a pay cut to work for a socially 
responsible company. 

Weconomy 2019

- 88% of millennials say their job is more fulfilling 
when they’re provided with opportunities to make a 
positive impact on social and environmental issues. 

Weconomy 2019

- 85% of US millennials said they would stay 
longer with an employer with a high level of 
social responsibility. 

Deliotte Millennials Study 2018
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Want to lead the brands of tomorrow?
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90% of CEOs say that sustainability is now fundamental for success. 

Forbes
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90% of CEOs say that sustainability is now fundamental for success. 

Forbes

69% of senior executives say the act of balancing profit and purpose 
is having a positive, transformational impact on business. 

Covestro Survey 2018 of US Fortune 1000 CEOs on Business & Purpose
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90% of CEOs say that sustainability is now fundamental for success. 

Forbes

69% of senior executives say the act of balancing profit and purpose 
is having a positive, transformational impact on business. 

Covestro Survey 2018 of US Fortune 1000 CEOs on Business & Purpose

4 out of 5 (80%) senior executives agree that a company’s future 
success will hinge on a values-driven mission that balances profit 
and purpose. 

Covestro Survey 2018 of US Fortune 1000 CEOs on Business & Purpose
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So, if you want to be an entrepreneur, a 
successful one, DO THE RIGHT THING. 
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Listen to the customer.



54

Listen to our environment.
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Listen to ALL your stakeholders.



CREATE BRANDS THAT MAKE US PROUD
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Beyond CSR.
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Beyond just a purposeful 
MISSION STATEMENT.
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Beyond scale and “IMPACT“.
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A new business model.
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One that factors in ALL stakeholders.
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Not just shareholders.
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An era of 
RESPONSIBLE ENTREPRENEURSHIP. 
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Where we finally factor in the 
price of privilege.
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Privilege to the opportunity of 
entrepreneurship.
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Privilege to the access of knowledge, 
capital and resources.
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Privilege to the ability of restoring balance.
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Shareholder value Price of privilege
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Thank you for having the guts to be a
RESPONSIBLE ENTREPRENEUR.
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…But this time more people have their eyes open

While COVID-19 wreaks havoc across society there is a huge economic shift taking place….
Trillions (yes trillions) of $ in stimulus is entering the market and most of it is not going towards 
creating true value in society …. THE REALITY

Record-breaking corporate bailouts

Unprecedented unemployment 

Catastrophic savings devaluation for those without assets



AS BRANDS          AS CONSUMERS           AS SOCIETY
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Today we decide what the world will look like tomorrow 

Coming out to this we will enter a new world…
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Consumers won’t be as forgiving as they have been in the past  

CHOOSE WISELY. LET’S LEARN 

Brands that survive will be 1 of 3 :

The well-run and sustainably built

The behemoths that hoarded cash

Well-funded high-burn opportunists
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    Whatever shareholder value you 
create, a minimum equal value must 
be passed on to a positive social or 

environmental stakeholder. 

If not, stay indoors.     



“Everything negative - pressure, challenges - 
is all an opportunity for me to rise.”
Kobe Bryant 1978 - 2020


